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Why Brand Summit?

MEET THE HIGH
DEMANDS IN
NEW-NORMAL.

In an always-on world, consumers
are confronted with brand stories
all day, every day. The key to
marketing to the new consumer is
understanding purchasing behavior
and the psychological nuances of
the evolving consumer-advertiser
relationship.
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‘ iMedia Brand Summit 2015

Event Summary

[DATE] 2015468158 (A) ~18H (k) 33848
[LOCATION] Jx=ZwOX + Z—HA77 - UV —
[ATTENDEES] Brands 12044 / Partners180% FiE

[HOW TO REGISTER] WEBER LiAd (195> ke=y b < 2a)
[FEE] 455H (#iBl) xawzssmgoscorosssgas

Program x|, Bigcsr a0,
- Keynote Sessions

- Case Study

- Panel Discussions

- Round Table Discussions
- 1-1 Business Networking
- Recreation

- Networking Party
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About iMedia Brand Summit : WHAT’S HAPPENING

DAY 1 : JUNE 15t (Monday) DAY 2 : JUNE 16" (Tuesday)

8AM  Brand Breakfast A
PM Brands ONLY Pre-Session AM Spotlight Presentation (30mins)
PM Opening Remarks / Intro AM Opening Keynote (30mins)
PM 10 mins Presentation #1
PM 10 mins Presentation #2 AM 10 mins Presentation #5

AM 10 mins Presentation #6
PM 10 mins Presentation #3 AM 10 mins Presentation #7
PM 10 mins Presentation #4
PM Round Table Discussion A AM Networking Lunch A
19:00 Cocktail Reception PM Networking Recreation
19:30 Networking Dinner A PM Cocktail Reception

-- -

TENTATIVE SUMMIT SCHEDULE  |PM_Networking Dinner B

- >
*Schedule subjects to change. 21
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About iMedia Brand Summit : WHAT’S HAPPENING

DAY 3 : JUNE 17t (Wednesday) AM DAY 3 : JUNE 17t (Wednesday) PM
AM  Brand Breakfast B PM Round Table Discussion B
AM Day 2 Opening Remarks PM 10 mins Presentation #9
AM 20 mins Presentation PM 10 mins Presentation #10
AM Keynote Panel Discussion

AM Networking Time / Break PM 30 mins Presentation #5

AM 30 mins Presentation #6 PM 10 mins Presentation #11
AM 30 mins Presentation #7
AM 30 mins Presentation #8 PM Panel Discussion
AM  Networking Lunch B 19:00 Cocktail Reception
Short Break (Cont’ to PM Session) 19:30 Networking Dinner C

e R —
DAY 4 : JUNE 18t (Thursday)

TENTATIVE SUMMIT SCHEDULE ’
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#1
#2
#3
#4
#5
#6
#7
#8
#9
#10
#11
#12
#13
#14
#15
#16
#17

Opening Presentation

Brand Breakfast

Partner Breakfast

Insight Presentation

10 mins Elevator Presentation
Case Study (Sponsored by)
Masters Track : Programmatic
Masters Track : Storytelling
Masters Track : Workshop
Networking Lunch

Cocktail Dinner Reception
Official Onsite Book Signing
Spotlight Presentation

Round Table Discussion
iMedia Lanyard Sponspor
Guidebook Ad (3% 4)
Guidebook Ad (4C1P)
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30 mins
15 mins
15 mins
30 mins
10 mins
30 mins
30 mins
30 mins
30 mins
15 mins
15 mins
10 mins
30 mins

1 hour
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\2,500,000
\800,000
\800,000

\3,000,000

\1,000,000

\1,100,000

\1,600,000

\1,600,000

\1,600,000
\800,000

\1,500,000

\1,000,000

\2,000,000

\2,000,000

\1,000,000
\500,000
\100,000
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